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Abstract 

Social media has become immensely popular during the last one decade. The social media 

activities have occupied a sizable space in the daily lives of individuals. The virtual and 

vibrant  social media platforms provide an easy access to its users which may lead to over use 

and consequently may result into social media addiction. This qualitative study is aimed at 

giving brief overview of some of the rising concepts and issues that have emerged in 

empirical studies during the last one decade regarding social media usage and its potential for 

addiction as it is important to establish consensual themes, concepts and issues so that 

researchers and clinical practitioners may combine their efforts to establish a communication 

system for a reliable assessments of social media addiction and behaviours associated with it. 

Keywords: Social media, social networking sites, addiction, personality traits, technology, 

smartphone, fear of missing out, alone together. 
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Introduction 

In past few years, with the advent of digital media and information technology the ways of 

interpersonal communication has changed drastically. Particularly prevailing Internet-related 

applications like social media including social networking sites ( Facebook, Twitter, or 

Instagram etc) have played vital role in this regard (Stone & Wang, 2018). Social media, 

defined as ―a group of Internet-based applications that build on the ideological and 

technological foundations of Web 2.0 and that allow the creation and exchange of user-

generated content‖ (Kaplan & Haenlein, 2010, p. 61).  An easy accessibility and twenty four 

hours availability of the various social media platforms makes individual more vulnerable to 

fall victim to social media addiction and problematic internet use. The use can prevail to the 

extent that it starts interfering with various other aspects of day to day routine.  (Griffiths, 

2000, 2012). According to Andreassen and Pallen (2014) social media addiction means 

spending excessive time on social media activities due to an uncontrollable and compulsive 

urge which leads to negative outcomes in an individual‘s day to day life. Social media 

addiction is associated with a number of  relationships, emotional issues, health and 

performance problems (Kuss & Griffith, 2017; Marino et al., 2017). Thus, understanding the  

reasons, consequences and possible cures of social media addiction has got tremendous 

importance.  

This article gives brief overview of some of the rising concepts and issues related to 

social media addiction that has  emerged in recent empirical literature . The study is based on 

five points which have been raised on the basis of insights extracted from empirical studies 

during the last one decade. These points include: (i) Personality traits as a predictor of social 

media addiction.(ii) Alone together (iii) Fear of Massing Out(iv) The excessive use of 

Smartphone leads to social media addiction (v) Technological Addiction. 

Personality traits,  the predictor of social media addiction 

Personality is one of the important factor which determines why and how people use  

information technologies specifically internet and related applications. The studies about the 

relationship between personality and technology use is decisive as characteristics of 

personality are the significant factors that  determine  users‘  behaviour towards  using 

communication and  information technologies (Amichai-Hamburger et al., 2002). A number 

of researchers have applied particular conceptual frameworks to study the relationship 

between internet use by individuals and their personality traits. The one prominent example is 

the Big Five Factor  Model of personality traits (Montag et al., 2010). 

Goldberg (1993)  suggested that it was  possible to generalize the various traits of personality 

with  the  five basic  factors which include neuroticism, extraversion, openness to experience, 

conscientiousness and agreeableness. Allik and McCrae (2004) describes Openness  to  

experience  as compassionate  and active  search   for having new experiences in life, 

extraversion means expressing the connection of  individuals  with  their environment and 

surroundings,  neurotics  as  individuals who  gets upset easily and finds life as turbulent. 

Agreeable  people  act as polite, ready to cooperate with others, have better  understanding of 

other individuals and situations, Conscientious people are reasonable, stable, determined, 

ambitious and systematic in achieving their objectives and goals. The previous research has  

highlighted  a  strong  association  between  Internet  addiction and personality trait( Landers 

& Lounsbury, 2006; Chang & Law, 2008; Rice & Markey, 2009; Correa et al. , 2010). The  

prevailing  excessive  use  of  Internet  has  activated  a debate among researchers on  

analysing that how various personality traits influence the usage and application of 

communication technologies, particularly the Internet, social media and other online activities 

like games etc. Social media usage and its various related sub forms like social networking 

sites  use have evolved at a faster rate during the last decade.(Carr & Hayes, 2015 ;Kuss & 

Griffith, 2017). The previous literature reveals that some specific personality traits are 
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associated with social media addiction. Many researchers particularly worked on the 

preferences of social media usage and their association with personality traits like in few 

studies neuroticism, openness to experience and extraversion are positively related to 

excessive and over use of social media (Huges et al.,  2012 ; Wang et al., 2012). There was an 

association found among neuroticism, low conscientiousness and extraversion and addictive 

usage of Facebook (Caers et al., 2013;Wang et al., 2015). Biolcati et al., (2018) found that 

conscientiousness, extraversion neuroticism and loneliness are the strong predictor of 

Facebook addiction. The relationship between Facebook usage and neuroticism was 

highlighted in a study conducted in Australia on the Internet users (Ryan,  2011). In another 

study, with the sample of US students the association between big five personality traits and 

self presentations on Facebook revealed that higher expression of self presentation on 

Facebook is associated with neuroticism, agreeableness and conscientiousness (Seidman, 

2013) 

Alone together 

On the usage of social media  term ―Along Together" was used by Sherry Turkl 

(2011) in the context of technological advancements in the field of communication. The main 

idea behind the phrase  was that  individuals are willingly allowing technology to take them 

to places that they don‘t necessarily want to go. People are letting the smallest of devices to 

control them and their lives, the new technology is so powerful that it can change who we 

actually are. In present era people are usually found engrossed with their technological 

devices like cellular phones. It is a common observation that individuals remain busy with 

their phones even in class rooms, during their presentations, in board meetings, even people 

have been found using cell phone during funeral sessions. Turkle (2011) expressed that a 

common trend in today‘s life is that individuals desire to be with each other and in other 

places as well at the same time, she analysed that people like to have a lot of people around 

them but virtually and at bay and simultaneously they have the desire to control it. She 

revealed that the reason why people expect more from latest technology and less from each 

other is because technology is  available there even when people find themselves at their 

most vulnerable stages. This fact raises three points: First one  is that people seek attention 

when ever they want, second it makes us feel that we can always be heard by others and the 

third  point creates belief within individuals that they are never alone. (Turkle,2011).  

Modern and sophisticated digital technologies enable social media sites remain 

available to the users almost 24 hours a day. Although a person might not be able to 

communicate a specific person in his  virtual community as per his own desire. But, if a 

person‘s  social networking is broad and diverse enough, at least one person from any of their 

social networking platforms can be available at any time, be it a day or night (Chayko 2008). 

The quality of  always ―on ―and all the time ―open‖  social media sites  provide its users with 

a certain sense of association and connectedness, while remain aloof from the real people in 

their surrounding (Baron, 2010). 

 Social media sites have not only changed the human value of friendship and 

interaction but have also made people more disconnected and distant than ever before. It is a 

common scene to observe that people at family gathering, leisure activities or friends‘ meet-

ups or even at dinner table found so absorbed in their mobile phones whether it is to share an 

update, new status ,selfie  upload  or just to ‗connect,‘ while they are physically surrounded 

by a gathering. They would do anything to avoid interaction with the individual sitting right 

in front of them. Sherry Turkle (2011), the author of the book ―Alone Together‖ denoted that 

human relationships are demanding and messy, so individuals turn to social media sites that 

offer the illusion of companionship without any demands of real friendships. These easy 

access, facilitation and comfort zones compel them to use social media again and again which 

may consequently result in social media addiction. 

https://www.sciencedirect.com/science/article/pii/S2405844020300293#bib72
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The use of smart phone leads to social media addiction 

 Smartphones have got immense popularity globally (Lee, Chang, Lin, & Cheng, 

2014). The numerous functions and sophisticated technology of smartphones have drawn 

attention of millions of users. Consequently, most of them have switched from regular cell 

phones to smartphone (Salehan & Negahban, 2013). Alongside benefits, excessive use of 

smartphones may also result in negative consequences (Park & Lee, 2011). Due to inordinate 

and excessive use of smart phone addiction-like symptoms may emerge, which may result 

into personal or social problems (Grau, Kleiser & Bright, 2019). Research evaluating the 

excessive and problematic smartphones usage has increased during the last decade (Billieux 

et al., 2015). Related studies have revealed that problematic smartphone use has many facets  

and addiction is one possible outcome (Billieux et al., 2015).  The addictive pattern of 

smartphone usage is characterized by the use of certain applications such as text messaging, 

phone calls, and above all use of social media platforms. The  observation reveals that 

smartphone as a medium itself not an addiction rather its various applications enable the 

activities in potentially addictive engagements and the most prevailing is social media 

use.(Kuss & Griffiths, 2017). Using social media is specifically most popular and significant 

activity on smartphones, almost 80% of social media activities are performed by using mobile 

technologies (Marketing Land, 2017). Approximately there are 4.08 billion active internet 

users worldwide who access social media via mobile phone .(statistia, 2020). So, it can be 

said that smartphone addiction may be the part of social media addiction. A study conducted 

by  (Andreassen et al., 2016) on a sample of 23,000 Norwegians, supported this supposition 

by particularly focusing that individuals mostly engage themselves on social media via 

smartphones, which may lead to its addictive potential. Salehan and Negahban (2013) 

reported in a study that  social media use is the  predictive  variable  for  smartphone  

addiction. Park and Lee (2012) revealed that smartphone addicted individuals prefer to use 

social media via their smartphones, specifically women. 

Fear of Missing Out 

Some latest studies ( Kuss & Griffith, 2017, Elhai, 2016 and wegmann et al., 2017) 

revealed that excessive social media  use is partially outcome of fear of missing out (FOMO). 

It is ―a pervasive apprehension that others might be having rewarding experiences from 

which one is absent‖ (Przybylski, Gladwell, DeHaan, Murayama and Gladwell, 2013, p. 

1841).The previous studies showed that people who showed high ratio of FoMO harbour 

negative aspects of personality  like low self esteem, trait anxiety, irritability, neuroticism and 

inadequacy (Abel et al., 2016). Some growing empirical literature investigating on the 

relationship between FoMO and technology suggested that FoMO has  direct association with 

the social media use and higher problematic use of smartphone (Douglas, 2016; Elhai et al 

2016). Przybylski et al. (2013) revealed that higher level of FoMO is associated with 

excessive Facebook engagements. A study was conducted in England with the sample of  506 

Facebook users. The result showed that fear of missing out mediates the association  between 

low self esteem and excessive use of social media (Buglass et al. 2017). FoMO is  an old  

concept in Psychological literature ,however  with the fast growth of social media , its  

application has also risen exponentially (Abel et al. 2016). Blackwell et al.(2017) revealed in 

a study that individuals with the symptoms of  fear of missing out  are  more  prone to  spend  

excessive time  on social media because such platforms provide an ample opportunity and 

easy access to virtual socialization and interactions and can enhance perceived social 

involvement which makes these platforms an ideal place for the people interested to know 

what others are doing  (Przybylski et al 2013). In a study Abel et al. (2016) revealed that 

humans are social by nature and are curious to know how other people perceive , think and 

act and how all that reflects in their own  persona. It has been observed that digital world is 

increasingly becoming significant in individual‘s daily life, people use social media to peep 
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into others life and to know what is going one (Abel at el.) 2016. Continuous accessibility  to 

social media, enables them to observe others life and compare with them selves to know what 

is missing out in their own life like achievements ,functions, parties, dinner and social events 

etc. (Abel et al., 2016; Przybylski et al., 2013). A couple of studies recently conducted on fear 

of missing out analyzed that this concept has emerged as a prominent predictor of social 

media addiction . (Alt, 2015; Oberst et al., 2017) 

Technological addiction 
Most of the publications on  technological addiction appeared either as a theoretical 

papers or clinical  case  studies (Young,1996 ; Griffith,1996) are generally based on the 

assumption that  excessive and inordinate  use of digital technology must be taken  as  a ―non 

chemical" or ―behavioural‖ addiction (Marks,1990). Technological addiction involves  

exorbitant  human-machine interaction.  It   can  be  of two types  passive interaction and 

active interaction. For example  television viewing is a passive interaction while  online 

chatting or playing games on  computer are the example of active interaction  .It is  usually 

comprised  of  reinforcing and convincing characteristics that may facilitate the tendencies of 

addiction (Griffith, 1996) .There are number of terms used in  literature  to  explain  

pathological use of digital technology like ―Internet addiction‖ (Young 1998) ―Compulsive 

Internet use" or ―problematic Internet use" (Greenfield, 1999). The term Internet addiction  as 

a  disorder (IAD)  was  first proposed  by  Ivan  Goldberg  in  1995 and it has been derived  

from  the  substance-dependence  criteria of  the  Diagnostic  and  Statistical  Manual  of  

Mental  Disorders  (4th  Ed.  DSM-IV American  Psychiatric  Association,  1994). Social 

media addiction is considered the sub type of internet addiction due to   their  common 

characteristics  with  substance-related  addictions. According to Griffith (2005) six 

components have been identified as behavioural addiction, which are  salience,  mood  

modification,  tolerance ,  withdrawal,  conflict, and  relapse  (Griffiths,  2005).   

According to Kuss & Griffith (2017) for many individuals social media engagements 

become their most preferred activity , heading towards a preoccupation with social media 

usage (salience). The engagements on social media  are used  for the change of mood or 

improvement of mood, like having  pleasure feelings or numbness effect ( mood 

modification). In order to achieve the feeling of satisfaction again and again they increase 

amount of time as well as energy for social media activities (tolerance). In case social media 

use is disconnected due to any reasons addicted people will feel negative Physiological 

symptoms in some cases while Psychological symptoms on most of the cases.(withdrawal), 

this eventually  ends up on reinforcement of their social media engagements 

(relapse).Consequently, the excessive use of social media  starts interfering  with their daily 

life, relations, job etc. (conflict). Various studies have been conducted with the sample of 

American residents who were the regular user of Internet and results were compared with the 

data obtained from different countries. The result showed that excessive use of Internet 

differs across various countries (Cheng & Li, 2014). Moreover, the use of internet and 

Facebook prevailing ratio were also found to be different. The study showed  88.5% and 62% 

in the US respectively while Turkey showed 58% and 52.8% in Poland outcome showed 

72.4% and 36.3% and in  Ukraine the result was 44.1% and 12.7%. The sample selected for 

the study were taken from various background. Banyei et al. (2017) analysis on Hungarian 

adolescents showed that 4.5% adolescents were found to be at risk level of social media 

addiction. Another cross cultural study was conducted on 10,930 adolescence. The sample 

were taken from six European countries which include the Netherlands, Iceland, Romania, 

Poland and Greece. Result of the study revealed that being active on social media for two or 

more  than two hours per day was associated with problematic Internet behaviour and poor 

academic performance among students (Tsitsika et al., 2014). A study conducted on 920 

Chinese secondary school students showed that extraversion and neuroticism predicted social 
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media addiction, the result clearly identified individuals who faced Psychological problem 

due to their inordinate and excessive use of social media from the people who were active in 

online gaming or excessively use Internet generally. (Wang et al. ,2015) 

Conclusion 

The advent of social media has changed our lives, ways of communication, interaction 

relationships and businesses within and across communities tremendously. This has led to an 

increase in academic research and studies on social media, its uses and influences like social 

media addiction. This paper has outlined some of emerging concepts and issues from recent 

empirical studies and research work on social media addiction. It is imperative to establish 

consensual themes, concepts and issues in fast growing research field of social media 

addiction, so that researchers as well as clinicians can combine their efforts to work together 

for establishing a productive communication system among concerned bodies. The process 

would enable a valid and reliable evaluation of social media addiction and behaviours 

connected with it. The present paper reveals that since the emergence of social media a 

number of researchers have focused their attention on the relation ship between social media 

usage and personality traits. Among others ,the Five Factor Model is commonly preferred 

model among the researchers due to its five factor structure. These five factors cover most of 

the personality traits. The studies also revealed that technological addiction is considered to 

be  a part of behavioural addiction. The users having symptoms that are traditionally 

associated with substance related addiction may also be addicted to social media. Moreover, 

extensive use of smart phones may contribute to social media addiction. Easy access to social 

media applications on smartphones makes people more vulnerable to addiction. The recent 

research work also showed that fear of missing out may also be a predictor of social media 

addiction because people who are concerned about being unable to connect to their social 

media platforms are at risk to develop impulsive habit of checking their social media account 

that eventually may develop into addiction. Another emerging concept is being alone to 

gather. It means that people remain aloof in crowed. Though physically they are with the 

people around them but they actually remain engaged in their virtual world interacting with 

people online. Over all the contribution of this study is significant, comprehensive and 

qualitative. 
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